











Monsanto

Monsanto is an agricultural
company. We apply innovation
and technology to help farmers
around the world produce
more while conserving more. We help farmers grow

yield sustainably so they can be successful and produce
healthier foods, better animal feeds and more fiber, while
also reducing agriculture’s impact on our environment.
Monsanto has announced a three point commitment

to address the sustainability of agriculture. First, we will
develop better seeds to help farmers double the yields

of corn, soybeans and cofton by 2030 in markets where
farmers have access to current and future anticipated
seed choices offered by the company Second, we will
help farmers reduce the amount of land, water and
energy required to produce these crops by 1/3 per unit

of output by 2030. Finally, we will help improve the lives of
farmers including 5 million small-holder and resource-poor
farmers by 2020.
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PepsiCo

Our mission is fo be the world’s
premier consumer products
company focused on convenient
foods and beverages. In everything we do, we strive for
honesty, fairness and integrity. “PepsiCo’s responsibility

is to continually improve all aspects of the world in

which we operate - environment, social, economic -
creating a better tomorrow than today.” Our vision

is put info action through programs and a focus on
environmental stewardship, activities to benefit society,
and a commitment to build shareholder value by making
PepsiCo a truly sustainable company.
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Tetra Pak

Tetra Pak is the world's leading food
processing and packaging solutions
company. Working closely with our
customers and suppliers, we provide safe,
innovative and environmentally sound
products that each day meet the needs
of hundreds of millions of people around the world. With
over 20,000 employees and operations in more than 150
countries, we believe in responsible industry leadership and
a sustainable approach to business, creating profitable
growth in harmony with environmental sustainability and
good corporate citizenship. Our motto, “PROTECTS WHAT'S
GOOD,"™ reflects our vision fo make food safe and
available, everywhere. More information about Tetra Pak is
available at www.tetrapakusa.com
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Tyson Foods
Tyson Foods is the world’s largest processor
and marketer of chicken, beef, and pork.
Our Core Values are the foundation of
our corporate sustainability efforts as we strive to bring
accountability intfo every business activity and process.
This involves doing the right thing with respect to people,
planet and profits, and measuring success by focusing
on our “triple bottom line,” which includes our social,
environmental, and economic performance. We are
committed to remaining a world food industry leader and
tfo conducting business in a manner that supports those
in need, respects the environment and builds financial
success.
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S 0@ 5“% Unilever's mission is to add vitality to life. We

‘z, S meet everyday needs for nutrition, hygiene
oS G and personal care with brands that help

people feel good, look good and geft more
UN»QWW out of life. Each day, around the world,

consumers make 160 million decisions to
purchase Unilever products. In the United States, the
portfolio includes major brand icons such as: Axe, “all,” Ben
& Jerry's, Bertolli, Breyers, Caress, Country Crock, Degree,
Dove personal care products, Hellmann's, Klondike, Knorr,
Lipton, Popsicle, Promise, Q-Tips, Skippy, Slim-Fast,Snuggle,
Suave, Sunsilk and Vaseline. All of the preceding brand
names are registered trademarks of the Unilever Group
of Companies. Dedicated to serving consumers and
the communities where we live, work and play, Unilever
employs more than 14,000 people in both the United States
and PuertoRico — generating nearly $11 billion in sales in
2007. For more information, visit www.unileverusa.com.

Wal-Mart

Wal-Mart Stores, Inc. is the
largest company in the world

on the annual Fortune 500,

with $375 billion in sales in the fiscal year ending January
31, 2008. The company employs more than 1.9 million
associates worldwide through more than 4,000 facilities

in the United States and more than 2,800 units Argenting,
Brazil, Canada, China, Costa Rica, El Salvador, Guatemala,
Honduras, Japan, Mexico, Nicaragua, Puerto Rico, and
the United Kingdom. More than 180 million customers per
week visit Wal-Mart stores worldwide. Sam Walton built
Wal-Mart on the revolutionary philosophies of excellence
in the workplace, customer service, and always having the
lowest prices.
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